SPECIAL SUBJECT REVIEW

DESTINATION

BYRON /| The International Backpacker Market

Key results for YE December 2019

DEFINING BACKPACKERS

In this Special Subject Review, Backpackers those who spend at least 10% of their trip nights in
Backpacker/Hostel accommodation and stay at least 14 nights in Australia. This definition can be
consistently applied in the International Visitor Survey (IVS) over several years.

MARKET PROFILE ~ NORTH COAST REGION

THE NORTH COAST TOURISM REGION

NorTh Coast - Backpacker Visitors
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The peak in Backpacker numbers was in 2007/08.
Virtually no change in market size over past five years.
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The peak in Backpacker visitor nights was in 2008/09.
This was the only time North Coast visitor nights exceeded 1 million.

Source: Tourism Research Australia; International Visitor Survey (unpublished data accessed under licence by Peter Valerio)

This report was commissioned by Destination Byron on behalf of its
members to support their approach to a ‘sustainable & responsible’
visitor economy in the Byron Shire

more information email: info@destinationbyron.com.au

destinationbyron.com.avu



MARKET PROFILE ~ BYRON SHIRE

BYRON SHIRE'S BACKPACKERS

Byron Shire - Backpacker Visitors
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| Byron Shire Backpacker visitors peaked in 2009/10. T e I
Virtually no change in numbers over past five years.
Byron Shire - Backpacker Visitor Nights
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Byron Shire Backpacker visitor nights peaked in 2007/08.
The long term trajectory is negative.

Byron Shire - Share of North Coast Region
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Byron Shire's Share of North Coast Region Visitors is stable (or better) but it's share of visitor nights is declining.
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+ Byron Shire's kpack are | ingly fi | + There are three top age groups.
This frend appears to be continuing. + These used to account for 88% of Byron's Backpackers.
+ They now account for 79%

MARKET PROFILE ~ AUSTRALIA

The top 10 markets in 2018/19 accounted for over 70% of the backpacker market.

The UK and Germany have held first and second position (respectively) for several years.
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= On average the top two markets account for 38% of = The most notable change is the modest increase in the
backpackers. significance of France.
= Significance of UK backpackers is steadily declining * On average, these three countries account for 20% of
= German market grew but has now 'stalled’ backpackers.
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Markets 6-10 with 18/19 percentage contribution:
Canada (4.6%), Switzerand (3.6%), Netherlands (3.2%, China (3.2% and Japan (2.8%.)
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Age Groups - 2018/19
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= A fundamental change in Backpacker gender profile
has occurred.

= The balance was fairly equal until 2012/13. Since then
females have increasingly outnumbered males.

Top 2 Age Group Trends

45%
40% | 40% |
g
)
8 3%
8 [33%
| 28% |
25%
—2024 —2529
ml’\ o N M T 0 v N @ o
§ 3882 cccaccecsra

* The 20-24 age group is declining in significance.
= This negcative trend may have long term significance for
market size.

Employment Status- 2018/19
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= A majority of Backpackers are working full fime.

» Those working full time or part time accounted for two-
thirds of the market in 18/19.

= This is consistent with recent years.
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= Around a third of Backpackers spend all of their fime in two States. More Backpackers do this than in the past.
= Just over quarter spend time in three States (not much change in this portion over fime)
= The percentage of the market that spend time in more than four States has basically halved over time.
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Sydney remains the main arrival airport but Melbourne has gained the most over time

Sydney

73%

2006/07

= Queensland has become less popular & Victoria has become slightly more popular in recent years.
ARRIVAL AIRPORT

Note: Agds to more than 100% because more than one State can be visited. Daytrips 10 States are clso induced.

= NSW has maintained it's status as the most popular State over the long term
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Accommodation Type
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1. Backpacker or hostel style: Average 50%
2. Rented house/apartment/flat/unit: Average 19%
3. Property of friends/relatives: Average 10%

Destination to Destination Transport

Top 10 Activities 2018/19
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Transport between destinations in Australia has remained

fairly stable with the exception of the reduction in the The top 10 activities in 2018/19 include a mix of passive and

significance of long distance coach/bus. active.

Note: Adds to mre than 100% as more than one type can be used. Note: Adds to more than 100% as more than one fype can be used.
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- Charter boat / cruise / femry Go whale or dolphin watching
= Snorkelling —S Urfing Scuba diving
Sdiling, windsurfing, kayaking

Snorkelling & Scuba declining

Charter boat/cruise/ferry declining

Accommodation

relatively stable




MARKET SIZE & CHANGE OVER TIME ~ AUSTRALIA

The Backpacker market is slowly declining

The year 2018/19 represented the lowest in terms of Backpacker visitors and visitor nights
to date

Overall spend in Australia is relatively stable (not considering inflation)

Spend per night has risen slightly in recent years.
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Total Expenditure in Australia
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Over the period 2006/07 - 2018/19

Reduction when inflation

No growth over time.
considered.

Average $5,615

Average Spend per Visit in Australia
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Average spend per Night in Australia
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