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THE SEQ DOMESTIC  
OVERNIGHT MARKET SNAPSHOT

A MARKET PERSPECTIVE

DOMESTIC 

MARKET  
IMPORTANCE 
RANKING

The profile and trip behaviour of the SEQ self drive,  
holiday & leisure, short-medium break market.

OVERNIGHT
TRIPS TO THE
BYRON SHIRE

267,000
VISITOR NIGHTS 
SPENT IN  
BYRON SHIRE:

(36% of domestic overnight visitors) (27% of all domestic nights)

$135

I N  2 0 1 7

IMPORTANCE OF THE SEQ MARKET TO BYRON SHIRE

TRAVELLER PROFILE

for the year ending December 2017

LENGTH OF TRIP

ESTIMATED 
SPEND 
IN THE BYRON SHIRE  M I L L I O N

1
THIS IS EQUIVALENT TO 

THE AVERAGE LENGTH 
OF TRIP TO THE  
BYRON SHIRE IS 

2.65
N I G H T S

35% parent with  
children at home

MORE  
FEMALES 
THAN  
MALES
IN 2017

2% 
PREVIOUS YEARS  
SHOWED MORE MALES  
THAN FEMALES

6% older single

24% 
older married

19% 
young/midlife  
single

15% 
young/midlife  
couple, no kids

3/4  PART 0F A COUPLE / MARRIED

8%
32%

25%
7%

25%
2%

ADULT COUPLES
MOST SIGNIFICANT TRAVEL PARTY TYPE

Travelling alone
Adult couple

Family
Friends/relatives with children

Friends/relatives without children
Other

AIRB’N’B ETC. SLIGHTLY LOWER  
THAN NATIONAL AVERAGE

Accomodation bookings  
on AirBnB, Stayz etc.

Other booking method

Can’t say

Jan Feb Mar Apr May JunMay Jul Aug Sep Oct Nov Dec

12%

7% 8%
11%

8%
6%

8%

JANUARY, APRIL, SEPTEMBER  
AND  DECEMBER  
ACCOUNTS  
FOR 43% 

8% 10%8%10%
7%

8% all other

13% camping 
non-commercial

11% friends/relatives

6% own property

15% camping 
commercial

29% 
hotel/resort/motel

20% 
rented house/
apartment/flat/unit

22% 
HAVE AN AVERAGE
HOUSEHOLD INCOME 
OVER $200K

13% other

14% 55-64

17% 45-55

18% 15-24

16% 25-34

21% 35-44

WE APPEAL TO ALL GROUPS

702,000

*

*Assumes expenditures by the SEQ market are the same in Byron as they are in other destinations.

Visitor volume and percentages - Tourism Research Australia (TRA); National Visitor Survey (NVS);  
Unpublished data extracted from NVS dataset under license. Caution: All estimates are subject to sample survey error.

OF BYRON’S TOTAL1/4
DOMESTIC OVERNIGHT VISITOR SPEND



TRIP ACTIVITIES

The following tables show the percentage of total trips that included specific activities.  
This is referred to as the ‘participation rate’ or ‘uptake’.
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THE SEQ DOMESTIC  
OVERNIGHT MARKET SNAPSHOT

F O R  T H E  Y E A R  E N D I N G  D E C E M B E R  2 0 1 7 :

This data represents what the Byron Shire ‘captured’ of the SEQ overnight holiday short-medium  
breaks market. Here’s the overall size of the market for the year ending December 2017:

WHAT IS THE TOTAL SEQ MARKET SIZE & VALUE

TOTAL TRIPS

3.44
M I L L I O N

TOTAL  
TRIP NIGHTS

9.1

TOTAL SPEND

$ 1.8

AVERAGE SPEND  
PER TRIP:

$ 511

AVERAGE SPEND  
PER NIGHT:

$ 193
M I L L I O N B I L L I O N

1
EAT OUT 
DINING /  
CAFES

2
BEACH 

3
SIGHT- 

SEEING /  
LOOKING 
AROUND

 

4
PUBS ‘N’ 
CLUBS 

5
BUSH 

WALKS 
RAINFOREST 

WALKS

 

+4%

9% 10%67% 70%

6
SHOPPING 

7
VISIT 

FRIENDS 
OR 

RELATIVES

 

8
VISIT 

NATIONAL 
PARKS

 

9
VISIT 

MARKETS

 

10
EXERCISE 
GYM OR 

SWIMMING

 

5 YEAR AVERAGE

2017

-2%

+1%
+0% +2% -4% -5% +1% -3% +2%

16% 13%18% 19%24% 19%25% 21%20% 22%25% 25%32% 34%55% 53%

Visitor volume and percentages - Tourism Research Australia (TRA); National Visitor Survey (NVS);  
Unpublished data extracted from NVS dataset under license. Caution: All estimates are subject to sample survey error.


